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Internet/Ad Manager

Internet/Ad Manager is an ad billing system that records and bills for advertising on a
web site. Internet/Ad Manager can be used stand-alone or in a shared data base with
Ad Manager.

The main features of this module include:

¨ Maintenance of one or many web-sites
¨ Creation of rate cards for each web-site
¨ Impression-based rates
¨ Creation of standardized price adjustment tables per web-site
¨ Maintenance of Advertisers and brands (optionally shared with Ad Manager)
¨ Advertising Order Entry which covers:

• Fixed priced orders
• "Cost per " orders, e.g. “Cost per X impressions” or “Cost per clicks”
• E-commerce billing, e.g. “Cost per rented car”
• Free-format rates
• Surcharges and Discounts
• Up-front billing or monthly billing
• Production tracking information
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Module

Ad Manager

• Ad Manager
• Internet / Ad Manager
• Competitive Ad Tracking & Market Share
• Production Workflow
• A/R & Credit Control
• Sales Prospector
• Publishing Accounting Systems

continued...



¨ Entry of "results" for "cost per" order - e.g. the number of hits or cars rented
¨ On-screen reviews of a web-site advertising by advertiser and month
¨ Reports:

• "Who's advertising this month?"
 • "Who sold what?"
 • "What needs to be billed?"
¨ Reports can be downloaded to Excel
¨ Interfaces with 3rd Party monitoring/serving software
¨ Billing
¨ Fully integrated with the Media Services A/R module
¨ Fully integrated with the Media Services G/L module
¨ Integrated into the Media Services Unified database structure
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