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Ad Manager

Ad Manager is a fully integrated sales and ad billing system. Designed by publishers for publishers,
Ad Manager is comprised of a core client and orders database. The system’s principle features
consist of storing the names and details of prospects and advertisers, including contracts, handling
the entire order entry process, from production trafficking, billing, credit checking, to accounts
receivable, and finally providing a robust set of standard sales, production and accounting-related
reports. Ad Manager is scalable — it is used by small publishing houses and the world’s largest
multi-titted companies. Through the input of these publishers, Ad Manager has evolved into the
industry’s most comprehensive and feature rich Ad Management system available.

Like all of the Media Services software modules, Ad Manager is an on-line system- Information
is entered once - from any point in the system - and automatically updates all related files,
providing users with the latest, most up-to-date information. The software’s capability of tracking
the status of an order provides users with tools for monitoring the evolution of an order-from
receipt to final and firm details, to billed and paid states. Ad Manager not only tracks orders, but
also provides the analysis to help users identify production requirements, problem accounts, and
marketing and sales opportunities.

When used to it's capacity, Ad Manager can improve credit & collections, streamline communications
between Production, Sales and Accounting, automate many manual functions, analyze business
trends and provide detailed forecasts. In many cases, Ad Manager has enabled our clients to
expand without having to add extra personnel.

Ad Manager is atool designed to help publishers compete, consolidate sales and billing
operations, and achieve efficiencies that translate into savings in operations.
Principle design features include:

* Unlimited publications and rate tables

» Customizing order processing by publication or profit center without programming

« User definable field generation by publication for production trafficking

« Full financial tracking of every order detail, including ancillary charges

» Seamlessly links with Media Services’ optional sales force automation module

» Updates Media Services’ Unified database for optional integration with reader service, circulation
fulfillment, product sales, exhibitions and conference management and directories management.

« Links to popular page imposition software packages

* Integration with popular Windows-based packages such as Word and Excel

» A comprehensive security system

» Workflow, with automatic email notifications based on user defined rules

* Integration with Electronic forms — alleviating the necessity to have pre-printed forms for invoices,
statements etc.

» Multi-currency capability
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3. Prospect and client files
» Combo contracts across multiple publications
* Rate protection
» Searches by advertiser, brand, telephone number and postal code
« Alias designates
» Multi-level advertiser/subsidiary
 Multiple brands per advertiser
» Client-specific billing options
« Credit limits and credit checking
* Credit stop switch
* International addressing
* Foreign currency by client
* Industry categorization
* Note pad by user
« User definable fields by customer
 Multi-level billing and acknowledgment routing
» Deduplication facilities
« Advertiser / Agency relationships
* Flexible Sales Rep assignments

4. Order processing
* Name search with soundex
* Purchase Order no. search
* Auto reminder notes
» Comprehensive on-line reporting by advertiser and issue
* On-line editing
» Automatic credit checking
» Multi-issue entry
* Duplicate order flagging
« Partial or full barter ads
« Position tracking and assignment
* Order acknowledgment generation and faxing
« Order status tracking
» Co-op orders
* Industry category override at order entry
* Note Pad
* Full order editing
« Ability to copy orders
* Prepaids and credit card payments
 On-line links to accounts receivable
« Security controls by user
* “Series” orders
* Ability to override sales rep(s) or agency
» Multi-Editions including remnants

5. Multi-media Orders
* One order across multiple publications
» One invoice to the client
* Can include internet and Exhibition orders

6. Classified advertising
» Word rates
* Line rates
« Spellchecker
* Box numbers
* Ability to download classified details to page composition packages
» Optional web-based access for readers to place ads on-line

7. Production Trafficking
« Full integration with order processing
* Interfacing to popular page imposition systems
» Ad and component tracking
* Ad status and pickup
* Folio and reader services number assignment
« User definable production fields by publication
* Note pad
» Ad index
* Production invoicing
* Integrates with Production Workflow module

8. Billing
* By publication or Publication Group
* Per issue
* For selected advertiser(s)
* Ability to bill in installments
« Ability to re-print an invoice
* Pro-forma billing
* Ancillary products

* Invoices flow to Accounts Receivable Los Angeles

310.449.6670

Stamford, CT
800.234.4674

9. General analysis
» Comprehensive on-line reporting
« Single, group and system wide publication reporting

» Budgeting and forecasting by publication, advertiser, rep and industry category Toronto
« Output reports to screen, printer or HTML 905.475.4145
» Sales commission analysis London
» Interface to Windows-based packages, e.g., Lotus, WordPerfect, Excel, Word, etc. 207.436.0070

* On-line query tool with user menus
« Optional ODBC drivers; full SQL compliance www.msgl.com




